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“A point of view can be a dangerous luxury when
substituted for insight and understanding.” Marshall
McLuhan
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As consumers adapt to the ever-changing technological
landscape, so must marketing refine their messages with
increased relevancy and purpose.

We're overwhelming customers and fatiguing the very

audience we want and are trying to capture. They tune out,
delete or shut off.
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To gain and keep consumer attention in this high-speed,
high-volume world, you need sound strategic rationale and
an attuned reality check on content and creation, providing
the functional benefits they need, the experiences they
want, and the innovations they will value.

All culminating in their ‘path to purchase’.
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While technologies dictate the pace of message, a deep
understanding of consumer behaviours and insights take
precedent and inform the solution.
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We understand brand building, shifting consumer
behaviours in marketing and advertising, and the incredible
‘Tsunami’ of media and technology today.

We have a deep understanding of how ‘path to purchase’
works today, and how consumers, while challenged with
hyper-choice and communications fatigue, want to connect
with brands that share their purpose.
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We offer fresh, collective intelligence.
We offer research, strategy and design.

The combined rigour of academic study, research and the
currency of professional practicum puts us at the lead.
Rather than having media define and dictate the message,
the idea defines the medium(s).
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Communications

Brand Experiences

Consulting

Concept Development

Creative Direction — Mass and Digital
Social media

Naming

Advertising

Design

Branding
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Communications

Writing, editing

Content development
Print

Storytelling & narratives
Film and Time-based media
Web
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Strategy

Brand Strategy

Brand Mapping

Strategic Testing

Gap Analysis

Social Media Strategies
Brand Experience
Communications Planning
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Research

Qualitative & Quantitative research
Ethnographic studies

Systematic observation

Systems Analysis

Stakeholder engagement
Projective Techniques

Usage and Attitudinal research
Data Collection
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25 years guiding Critical and Design thinking as Chair,
Advertising Program, Associate Professor, Faculty of Design
at OCAD University.

18 years advertising experience in Tier One international
agencies awarded and recognized for integrated creative
campaigns and innovation.

19 years managing my own communications company, SLK
Communications Inc., resulting in profitable and continuing
relationships.
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Sandy has a deep understanding of how Convergent
Communications and Path to Purchase works today, and
how we are challenged with hyper - choice, consumer
fatigue and making strategically correct assessments of
communications solutions that will ultimately ignite brand
loyalty and revenue.

Having extensions in both industry and academia allows a
unique and extremely cutting edge perspective that helps
clients navigate the communications waters of today.
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For business inquiries or more information about SLK
Communications Inc., please contact:
sandy@slkcomm.com

Or
slkl@sympatico.ca
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